PAULA ROSADO PUELIC 1

Client: Stuart Weitzman

Date: August 19, 2010

Publication: The New York Times

Circulation: 951,063

ThursdayStyles ..

THURSDAY, AUGUST 19, 2010/

Ehe New ork Eimes

Front Row
Eric Wilson

Braced and Eager for Impact
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moBeeD Opening Ceremony, above, was full at Fashion’s Night Out 2009. e

ITH the second installment of Fash-

ion’s Night Out just around the corner

— subtitled the Anna Wintour Shop-

A-Thon to save retail — readers are
being reminded almost hourly by blogs, newspa-
pers and even banners hanging from light posts
that it is safe, once again, to spend.

At the same time, they may have noticed a rash
of news suggesting the opposite: consumers are
cutting back, paring their wardrobes, paying off
their credit card debt and generally hunkering
down in fear of a renewed recession. In one typical
example of mixed messages, the big reveal for the
Fashion's Night Out Sept. 10 party lineup (celebri-
ties and events galore at hundreds of stores stay-
ing open until 11 p.m.) appeared in an issue of

Women's Wear Daily that was otherwise dedicatéll
to a theme of fashion frugality. “Mindless excessis
over,” the trend forecaster Faith Popcorn smd
right there on its front page. ’
Shop less! oo
Shop more! -
Shop smarter!
Oh, why did Cathy Guisewite have to pick mh
moment to announce she was giving up her
“Cathy™ comic strip? Who's going to make scnso.oi
these bipolar retailers now? v
Twelve months ago, Ms. Wintour's call to arfis,
and gloves and shoes and handbags, resulted ima
shopping spectacle so bonkers that a few retallsx-
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